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The object of the research: a subsection of the modern advertising marketing, 

which solves problems of mediaplanning in the Internet. 

The subject of the study of this work is traffic as a concept belonging to the field 

of the Internet marketing, which implies the flow of visitors to certain elements of the 

Internet (sites, portals, services) or, in other words, their attendance. 

In this work the analysis of existing basic methods of time series forecasting for 

solving the problem was made: the auto regression method and the group method of 

data handling were used. During the execution of the thesis a software product was 

developed and the results for each of the methods were obtained, their comparative 

analysis was carried out. During the study, it was found that an approach using 

autoregressive models is equally effective to GMDH. 

When performing further research, it is advisable to start collecting additional 

data that is specific to specific categories of sites, in order to improve the process 

description. 

 

 


